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Philips Connected City Experience SmartPole Pilot

“All too often we hear complaints about local government acting
slow to innovate and adapt to the realities of today's super-
connected, global world.

We can change this perception. Philips and Ericsson's initiative
provides the City of San Jose with a unigue win-win-win: more
energy conservation, reduced expenditures on energy and
maintenance, implementation of LED lighting on dark city streets,
and an enhanced broadband experience for our residents.

At little capital cost, and by leveraging the innovation for which
this Valley has become globally renowned, we can implement a
solution that leaves San Jose wealthier, better connected, and
safer.”

Mayor Sam Liccardo, Vice-Mayor Rose Herrera and Councilmember Ash Kalra
— Recommendation to Council — February 20, 2015



Royal Philips

Sales split by sector? Est. 189 1

Headquarters in
Amsterdam, Netherlands

46% 104,000+

Healthcare Employees worldwide
in 100+ countries

€ 24 o 2 billion

Sales in 2015
Portfolio -70% B2B

S 10.3 siiion

Brand value in 2014

31%

Lighting

23%

Consumer Lifestyle

1 Excluding Central sector (IG&S).

Based on sales last 12 months December 2015

Note - Prior-period financials have been restated for the treatment of the combined businesses of pH I I.I pS
Automotive and Lumileds as discontinued operations.



In 2015, ranked as second most purposeful brand,
and most valuable Dutch brand
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Present in more than +100 countries

Philips has 60 R&D sites and manufacturing in all continents

North America

Employees: 22,989
R&D centers: 20
Manufacturing sites: 32

EMEA

Employees: 34,417
R&D centers: 28
Manufacturing sites: 28

Latin America

Employees: 7,910
R&D centers: 2
Manufacturing sites: 6

1Source: Philips Annual Report 2014.

Asia
Employees: 40,049
R&D centers: 10
Manufacturing sites: 21

PHILIPS



We build off strong leadership positions
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Global leader? Global leader Global top 3 Globzvl leader Global leader
Male electric Power Diagnostic Image-guided Sleep &
shaving toothbrush imaging interventions Respiratory Care

_— . : s ¢ : Z
#1 in China Global leader Global leader #1 in North America
Air Mother & Ultrasound Home
Childcare Monitoring

Monitoring, informatics and connected care

#1 in North America
Cardiology Informatics

Global leader
Patient Monitoring

N

1 Global leader: #1 or #2 position in the global market.

Source: GfK, Nielsen, Euromonitor, Frost and Sullivan, Home Healthcare TBS, PCMS market insight. pH I ll pS




Our unique edge in delivering lighting solutions

Home

Reducing
electricity bills
and redefining
the space we
live in

Government

Empowering a
sustainable
environment

Cities

Creating
brighter safer
streets,
reducing costs
and carbon
footprint

Offices

Helping
businesses to
reduce energy,
work
differently and
provide new
experiences

Industry

Improving
efficiency and
safety and
reducing
maintenance
costs

[ "

Stadiums

Enhancing the
experience for
fans with
flexible lighting

=7,

Retail

Helping
retailers drive
sales and build
customer
loyalty

PHILIPS



Making a difference in lighting solutions

Hue Largest

lighting company in the world

sold in 30 countries,

Presence in used in 150, # 1
6 O with more than 300 in
countries  third party apps connected lighting**

5 5 0/ of world's top football stadiums 5% of sales in R&D,
0 use Philips Lighting

32% more than
262 Philips CityTOUCh street the nearest competitor

*  Source: Internal analysis

lighting implementations in 31 COUNTII@S | = et oo
PHILIPS




Philips Generates over $254.3 million in
payroll taxes in the State of California

» Philips cutting-edge lighting technology illuminates a
number of famed American landmarks, including the
Hollywood Bowl.

» Provides sales and service for consumer lifestyle
products, including oral health care products, sold at
leading retailers.

» Produces state of the art healthcare technologies
including hospital and respiratory care, healthcare
informatics and other applications.

» Approximately 58% of California hospitals have at least
one piece of Philips imaging equipment installed.

» Approximately 76% of California hospitals have at least
one Philips patient




Philips Lighting- Iconic Projects

Empire State Building
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The state-of-the-art dynamic
lighting system from Philips
unigue to Empire State Building
—allowing customized light
capabilities from a palette of
over 16 million colors in
limitless combinations.

Times Square
New Year’s Eve Ball

12 feet in diameter and
contains 32,256 Philips LEDs

This iconic light sculpture
shines from dusk until

§ dawn on the San
Francisco—Oakland Bay
Bridge. The State of
California, through a
long-term plan brought
4 back on January 30 2016
> and will remain forever

! brilliant.
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Will your city be ready?

Mobile data traffic is
expected to grow

around |5 times by
the end of 2017.

80 new jobs
are created for
every |,000
new broadband
connections
provided.

@ @ @)

At least 3 times as many cell sites
will be neaded to meet this demand
— more in denser urban areas.

+17%

For every

|0 percentage
point increase
in broadband
penetration,
GDP increases
by | percent.

*Ericsson, Traffic and Market Report: On the Pulse of 2 Metworked Society, June 20012



Quick Project Facts:

City Council unanimously approved the Philips Connected City Experience pilot
program on February 24, 2015

50 SmartPoles will be installed throughout the City of San Jose with FCC Licensed
and Approved equipment for Verizon Wireless

Philips will provide at no cost and install 750 Philips LED luminaires with lighting
controls to replace existing sodium street lights.

LED luminaire converted street lights will be adjacent to SmartPole locations

LED luminaires provide energy-efficient, true-color rendered light that saves the City
money on energy bills and maintenance costs

Pilot Project is scheduled to be complete in Q3 2016

For questions or comments, please feel free to contact:
Bill McShane, National Director
Philips Connected City Experience
william.mcshane@philips.com



City of San Jose Benefits:

Accelerate LED Conversion: For each SmartPole installed, Philips will install 15 LED
luminaires

Increase Cellular Coverage: Increasing the cellular coverage and connectivity for the
businesses, visitors and residents that work, live and visit the City

Spur Economic Development: Superior mobile data communication capability and
speed that will encourage visitor activity, patronage and potential relocation of
businesses to San Jose, driving economic growth for the city.

Encourage Innovation: project will create conditions to drive innovation and deliver
a platform of new ideas and concepts that will continue to build on the City’s
reputation as an early adopter and true innovator.

Create Jobs: The installation of the SmartPole and the corresponding
telecommunications equipment will create jobs in the City of San Jose.

Enhanced User Experiences: Increased mobile capacity will enhance educational
applications at the higher education establishments within the City.

ALL AT NO CAPITAL COST TO THE CITY...




Market Street @ Fairmont Hotel
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The SmartPole Locations
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The SmartPole Locations
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The SmartPole Locations
De Anza & Bollinger
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The SmartPole Locations
Innovation & Zanker

Miradao
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The SmartPole Locations
Innovation & Zanker
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The SmartPole Locations
Tasman & Baypointe Station
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The SmartPole Locations
Tasman & Baypointe Station
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The SmartPole Locations
Tasman & Morgridge
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The SmartPole Locations
Tasman & Morgridge
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Philips Connected City Experience

City of San Jose Initiative

= Accelerate cities’ digital transformation
while de-cluttering cityscape

= Partner with cities implementing new value
creation strategies, leveraging infrastructure
assets

= Facilitate roll out of mobile networks in
urban areas combined with lighting
upgrades and street furniture

- SRR = Create digital real estate based on existing
-‘f"‘-'jz*'-“-e.? ' and new infrastructure assets in the public
right of way
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